Some ideas for projects


Emotional intelligence

· For starters: http://www.eiconsortium.org/. 

· A classic: GOLEMAN, Daniel, Emotional Intelligence: Why It Can Matter More than IQ, New York: Bantam, 1995. 

· Big consultancies are also involved: http://ei.haygroup.com/default.asp. 

· A test you may run: http://ei.haygroup.com/resources/default_ieitest.htm. 

Firms on film

· Start with RIBSTEIN, Larry E., “Art and Money in Movies”, at http://busmovie.typepad.com/. 

· You may ponder (1) completing Ribstein’s analysis with a little of Evolutionary Psychology; or (2) compare movies before and after the collapse of the studio system. 

Gender in business

· Take a look at the articles in The Economist database to get a view of the current debates; e.g., http://www.economist.com/business/displaystory.cfm?story_id=E1_QTJSGNG.  

· If introducing concepts from Evolutionary Psychology: Read chapter 7 of PINKER, Steven (1997), How the Mind Works, Norton, New York; and chapter 18 of PINKER, Steven (2002), The Blank Slate, Penguin, New York. 

· You may also examine an application: Browne, Kingsley R., “An Evolutionary Account of Women’s Workplace Status,” Managerial and Decision Economics, 1998, 19, pp. 427–440.

The market for beliefs

· Start by reading some pages by R. Stark: http://www.arrunada.org/Files/T/tpe/Stark%20pp%20on%20conversion.pdf   

· Why do people believe in “global warming”? Two views: the  BBC at http://news.bbc.co.uk/1/hi/sci/tech/portal/climate_change/default.stm and Channel 4 at http://www.youtube.com/watch?v=XttV2C6B8pU. 
Marketing human capital

· You may focus on applying standard analytical tools, such as: information asymmetry, quality safeguards, strong and weak points, planning ahead, etc.

Measuring the business environment

· e.g., does Doing Business make sense? See, for a discussion and links, http://www.arrunada.org/BlogComments.aspx?Id_Thread=52 

Creating markets

· Human organs: An article with sources 

· Pollution permits: How to make it work? Visit http://ec.europa.eu/environment/climat/emission.htm. 

· Road pricing: Links in The Economist. 

Costs and benefits

· An ambitious initiative: “A New Way to Save the World”: The Copenhagen Consensus. Links in The Economist  (April 15, 2004). Online discussion. “The Regulators’ Best Friend?” (The Economist, April , 2005, p. 68). 
· HAHN, R. “In Defense of the Economic Analysis of Regulation”, American Enterprise Institute, 2005.
· CPR, “Cost-Benefit Analysis. Pricing the Priceless: Cost-Benefit Analysis of Health, Safety, and Environmental Protection”, Centre for Progressive Regulation, 2005.  
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